


 
The pieces in this portfolio are presented to 
illustrate my creative approach and the thinking 
behind my ideas. While some might have 
advertising elements, they are primarily 
demonstrations of my conceptual frameworks. 





This piece demonstrates the powerful impact of 
even a single letter change on perception. By 
substituting the "CH" in "chocolate" with an "X," 
the word unlocks a surprising chain of linguistic 
and cultural associations, leading to unexpected 
territories like Catalan desserts and sugar-free 
alternatives due to the presence of "X" in xylitol. 
The altered "XOCO" visually represents this 
potential for a minor alteration to trigger a 
cascade of new meanings and connections. 





This piece plays with the audience's need for 
categorization and clear understanding by 
creating a surprising and illogical exchange. The 
unexpected answer – linking the question of 
ethnicity to the place of conception – disrupts 
typical frameworks but ultimately offers a 
humorous form of resolution, akin to "giving the 
dog a bone." It demonstrates the power of 
thought-provoking language to create intrigue and 
subvert assumptions. 





This piece starkly contrasts the power of language 
to frame past experiences. Both phrases might 
describe a similar reality, yet they evoke drastically 
different emotional landscapes – one potentially 
negative and associated with separation, the other 
positive and nostalgic. This highlights how the 
words we choose shape our perception and 
memory of the past. 





This concept explores a bold branding strategy 
that directly addresses customer assumptions 
about cash-only businesses, such as the broken 
card reader suspicion. By humorously leaning into 
these perceptions with a self-aware and slightly 
rebellious voice (“Do we look like we accept 
cards?"), the piece demonstrates an 
unconventional approach to gaining authenticity 
and memorability through edgy transparency. 





This concept uses direct and humorous dialogue 
to tap into the often-ambivalent relationship 
people have with fast food like McDonald's. By 
candidly acknowledging the "guilty pleasure" 
aspect and the nostalgic connection many have 
with McNuggets, the piece aims for relatable 
humor and a sense of self-awareness that can 
build trust with a more conscious consumer base. 





This ad concept uses the phrase “Cheer up your 
significant other Mensch?". The core strategy is 
the deliberate substitution of the word "mensch" 
for a more conventional term of endearment when 
addressing a significant other. This specific word 
choice aims to resonate with a particular 
audience, creating a sense of familiarity and 
connection through shared language. The 
unexpected replacement adds a touch of warmth 
and specificity to the message, making it more 
impactful for that target group. 





The core idea here is to take something – let's say 
something French. We then evaluate how this is 
perceived in our target country. For example, 
'French' might be considered sophisticated in the 
U.S. However, since this perception is already 
well-known and widely used, we dig a little deeper 
and introduce 'Corsican,' which, while legally 
French, adds a layer of curiosity and the unknown 
to that sophistication. Of course, this wouldn't 
work in France itself. But outside a certain region, 
we can leverage people's imagination and 
perception with this approach.






This concept explores how to leverage existing 
social resentments surrounding certain product 
categories. Recognizing the socially charged 
nature of some milk alternatives, it strategically 
positions goat milk – a familiar dairy product – as 
an appealing option for those resistant to 
mainstream non-dairy trends and their perceived 
cultural associations.  
The call to action, “Give them a goat!", directly 
targets this sentiment. 





This ad uses unexpected humor to make even a 
seemingly unappealing topic intriguing. By 
introducing Will Ferrell as the presenter, it shifts 
the focus from the content itself to the potential 
for entertainment. The humor creates an engaging 
scenario that makes the idea, and by extension, 
any topic, more appealing simply through the 
unexpected and amusing delivery. It highlights the 
power of creative humor to capture attention and 
generate interest in anything. 






































